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IN THE CIRCUIT COURT OF THE SEVENTEENTH JUDICIAL CIRCUIT
IN AND FOR BROWARD COUNTY, FLORIDA

ALEXANDER RUSOV, CASE NO.:

Plaintiff,

V. DIVISION:

VOLVO CAR USA LLC,

Defendant.

VERIFIED COMPLAINT FOR DECLARATORY AND INDIVIDUAL
INJUNCTIVE RELIEF UNDER THE FLORIDA DECEPTIVE

AND UNFAIR TRADE PRACTICES ACT

(Fla.Stat. §§ 501.204(1)and 501.211(1),and Chapter86, Florida Statutes)

PART I - PARTIES, JURISDICTION, VENUE, AND GOVERNING FDUTPA
PRINCIPLES

A. The Parties

1. Plaintiff Alexander Rusov is a natural person residingin Broward County, Florida,and is a

"consumer" within the meaning of section 501.203(7),Florida Statutes. Plaintiff owns a

Volvo XC90, remains within the Volvo ownership and authorized-service relationship,and

received the personalizedservice communications challengedin this action.

2. Defendant Volvo Car USA LLC ("VCUSA") is a foreignlimited liabilitycompany organized

under Delaware law, registeredto transact business in Florida under Florida document

number M16000000136, with its principaladdress at 1800 Volvo Place, Mahwah, New

Jersey 07430. Defendant distributes Volvo-branded vehicles and supports Volvo-branded

ownership and authorized-service programs throughout Florida,includingBroward County.

3. Plaintiff challengesthree personalizedVolvo service communications received on or about

March 1, June 9, and August 29,2026 (collectively,the "Challenged Mailers").The March

Challenged Mailer identifies Gunther Volvo Cars Coconut Creek ("Gunther"),and the June

and August Challenged Mailers identifyWeston Volvo Cars ("Weston").Each bears Volvo

branding, a "@2026 Volvo Car USA LLC" notice, personalizedvehicle and maintenance

information,and postage indicia identifyingEPSILON. As allegedbelow, current public

Epsilon/VolvoAftersales Tactical Marketing ("ATM") materials describe ATM Maintenance
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Marketing as a VCUSA-funded, program that reaches customers using

a participatingretailer's name. Plaintiff does not relyon any publiclyhosted historical

enrollment form as proof of the operative 2026 contract terms governing the retailers

identified in the Challenged Mailers. A separate personalizedVolvo/Gunther service email

received on February16, 2026 is pleadedsolelyas contextual and corroborative evidence and

is not included in the defined ChallengedMailers. (Ex.6.)

B. Jurisdiction

4. This Court has subject-matterjurisdictionbecause Plaintiff seeks equitablerelief,including

an injunction.Section 26.012(2)(c),Florida Statutes, gives circuit courts exclusive original

jurisdictionin cases in equity,and section 26.012(3)authorizes circuit courts to issue

injunctions.Section 501.211(1),Florida Statutes, expresslyauthorizes declaratoryand

injunctiverelief for an aggrievedperson, and Chapter 86 suppliessupplementaldeclaratory

procedure.

5. Section 501.211(1)providesthat,"[w]ithout regardto any other remedy or relief to which a

person is entitled,anyone aggrievedby a violation of this part may bringan action to obtain a

declaratoryjudgment that an act or practiceviolates this part and to enjoin a person who has

violated,is violating,or is otherwise likelyto violate this part."Plaintiff proceedsonlyunder

section 501.211(1),with Chapter 86 supplyingsupplementaldeclaratoryprocedure.

6. Plaintiff seeks no actual,statutory, nominal, consequential,or punitivedamages; no

disgorgement, restitution,accounting, class relief,representativerelief,nationwide relief,or

publicinjunctiverelief;and no relief under section 501.211(2).A person may seek

declaratoryor injunctiverelief under section 501.211(1)without pleadingactual damages.

See Davis v. Powertel, Inc., 776 So. 2d 971, 975 (Fla.1st DCA 2000);Ahearn v. Mayo

Clinic,180 So. 3d 165, 171-73 (Fla.1st DCA 2015).

7. Standingunder section 501.211(1)turns on whether Plaintiff is "aggrieved,"which is broader

than having "suffered a loss.'."
Ahearn,

180 So. 3d at 171-73. The Chapter86 requirements are

independentlysatisfied. See May v. Holley,59 So. 2d 636, 639 (Fla.1952);Martinez v.

Seanlan, 582 So. 2d 1167, 1170-71 (Fla.1991).The present controversy is allegedin Part II.H.

8. The individualized injunctiverelief requestedis authorized by the text of section 501.211(1)

againsta person who "has violated,is violating,or is otherwise likelyto violate" FDUTPA.

The requestedrelief is limited to future communications directed to Plaintiff and does not

requireVCUSA to own, operate, supervise,or control any dealer.
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9. This Court has specificpersonaljurisdictionover VCUSA under section 48.193(1)(a)1.,

Florida Statutes, because VCUSA conducts business in Florida and the challenged

personalizedcommunications were directed to Plaintiff in Florida;the claims arise from those

Florida contacts.

C. Individual Remedy and Binding Jurisdictional Limitation

10. Plaintiff irrevocablylimits this action to individual relief concerning communications

directed to him and waives any rightto seek,demand, accept, recover, or enforce relief whose

aggregate monetary value to Plaintiff would exceed $74,999. The limitation includes the

value to Plaintiff of all declaratory,injunctive,supplemental,and other relief;all attorney's

fees alreadyincurred or reasonablyanticipated;all non-taxable costs; and every other

monetary component recoverable under any asserted authority.Plaintiff seeks no relief

measured by VCUSA's national compliance costs. This limitation defines the maximum

individual relief available;it is not the basis of this Court's subject-matterjurisdiction,which

independentlyrests on the equitableinjunctiverelief sought under section 26.012(2)(c)and

(3).

11. Plaintiff does not seek an order requiringmodification of a national template,a nationwide

program, or generallyapplicabledealer operations.Any individualized injunction may be

implemented through Plaintiff-specificsuppression,individualized qualification,or another

Plaintiff-specificmeans consistent with the declaration entered. Plaintiff separatelyseeks a

declaration addressingwhether the Challenged Mailers and the challenged practiceviolated

FDUTPA; the availabilityof a particularPlaintiff-specificmethod of prospectivecompliance

does not define or eliminate that requesteddeclaration.

D. Venue

12. Venue is proper in Broward County under sections 47.011 and 47.051, Florida Statutes,

because Plaintiff received the challenged communications in Broward County, the cause of

action accrued there,VCUSA transacts business there,and VCUSA's registeredagent is

located in Broward County.

E. FDUTPA and FTC InterpretivePrinciples

13. FDUTPA declares unlawful "[u]nfairmethods of competition,unconscionable acts or

practices,and unfair or deceptiveacts or practicesin the conduct of any trade or commerce."

§ 501.204(1),Fla. Stat. Section 501.204(2)directs that due consideration and great weight be

given to interpretationsof the Federal Trade Commission and federal courts relatingto

section 5(a)(1)of the Federal Trade Commission Act as of July1, 2017.
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14. VCUSA's personalizedaftersales advertisingoccurred in "trade or commerce" within

sections 501.203(8) and 501.204(1),Florida Statutes. The challenged communications were

designedto induce authorized service and related consumer activity.

15. FDUTPA appliesan objectivereasonable-consumer standard. A representationor practiceis

deceptiveif it is likelyto mislead a consumer actingreasonablyin the circumstances, to the

consumer's detriment. See PNR, Inc. v. Beacon Prop. Mgmt., Inc.,842 So. 2d 773, 777 (Fla.

2003);Carriuolo v. Gen. Motors Co., 823 F.3d 977, 983-84 (llthCir. 2016).

16. The FTC PolicyStatement on Deception, appended to Cliffdale Associates, Inc.,103 F.T.C.

110, 174-83 (1984),evaluates an advertisement as a whole, recognizesthat impliedmeaning

can arise from context and juxtaposition,and providesthat a reasonable interpretationneed

not be the only interpretation:when a representationconveys more than one meaning to

reasonable consumers and one is misleading,the advertiser may be responsiblefor that

misleading meaning. Consistently,the Eleventh Circuit has held in an unpublishedsection 5

advertisingdecision that technical or literal truth in a mailpieceis not dispositivewhen the

material implicationof the communication as a whole is misleading.FTC v. Peoples Credit

First,LLC, 244 F. App'x 942,944 (llthCir. 2007).

17. The FTC Policy Statement Regarding Advertising Substantiation,appended to Thompson

Medical Co., 104 F.T.C. 648, 839 (1984),explainsthat objectiveadvertisingclaims ordinarily

carry an implied representationthat the advertiser possessed a reasonable basis before

dissemination. See also Pfizer Inc.,81 F.T.C. 23, 64 (1972).Plaintiff invokes that principle

only to identifyand evaluate the meaning and truth or falsityof VCUSA's own

provider-specificsafety-linkedrecommendation. Plaintiff asserts no claim under the Federal

Trade Commission Act and no freestandingprivate"lack of substantiation" cause of action.

18. Plaintiff retains the ultimate burden of proving deception.Evidence concerning the facts,

criteria,evaluations,standards,or data VCUSA actuallyused before dissemination is relevant

to whether the Challenged Mailers conveyed a materiallyfalse or misleadingimpliedreason

for designatinga particularretailer. The burden does not shift merely because Plaintiff asks

what pre-existingbasis or selection mechanism correspondedto the representationactually

communicated.

PART II - FACTUAL ALLEGATIONS

A. Nature of the Action
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19. This action challengesa narrow commercial practice:on information and belief,VCUSA

used, authorized, or participatedin a standardized aftersales marketing

system that sent Plaintiff personalizedVolvo communications statingthat service is part of

staying safe and that the specificallynamed retailer was "the trusted team" and "an important

step"in Plaintiff's "safetyprep."Current publicEpsilon program materials describe ATM
Maintenance Marketing as VCUSA-funded, and a Volvo/Epsilonservice-reminder template

obtained by Plaintiff contains the same safety-and-trustcopy with
"
[RetailerName]" as the

retailer variable. The precise2026 creative version, funding allocation,selection logic,and

program path for the three Challenged Mailers remain matters for discovery.

20. Plaintiff allegesthat VCUSA told him that a specificdealershipwas "the trusted team" for

his "safetyprep." In context, a reasonable consumer could understand that

statement to mean that Volvo had some evaluative trust- or

safety-relatedreason for naming that particulardealership.On information and belief,

VCUSA did not select the retailers named in the Challenged Mailers on that basis;the retailer

identitywas populatedor associated throughordinaryaftersales marketinglogic.

21. The central deception question is whether, viewed as a whole, the retailer-specificsafety-

linked recommendation reasonablyconveyed that the named retailer had been selected or

recommended for an evaluative reason relevant to trust or safetyattributable to the Volvo

speaker,and whether that implied reason was false or misleading if the designationwas

instead generatedthrough marketing enrollment, geography, customer association, service

history,data segmentation, campaign rules,or comparable program logic(collectively,"Non-

Evaluative Marketing Criteria"),rather than by a correspondingevaluative basis.

22. Plaintiff does not allegethat VCUSA owns any retailer,that a retailer is VCUSA's agent, that

VCUSA controls day-to-daydealershipoperations,or that VCUSA guarantees every act by

retailer personnel.The challengedrepresentation is narrower: when the Volvo corporate

communication specificallyidentifies a dealer as "the trusted team" and an importantpart of a

consumer's "safetyprep,"the communication is reasonablycapableof conveying that the

Volvo speakerhad some pre-existingevaluative reason, correspondingto trust or safety,for

applyingthat provider-specificdesignationto that retailer.

B. The Mailers Use "Service" as a Broader Authorized-Service Experience,Not Only
Mechanical Maintenance

23. Plaintiff does not challengethe generalpropositionthat proper mechanical maintenance such

as maintenance of tires,brakes, fluids,and wiper blades - can contribute to safe vehicle

operation, or the truth of ordinarymechanical-maintenance advice in isolation. The claim
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concerns the additional provider-specificmeaning conveyed by the communications as a

whole.

24. The March, June, and August communications use "service" in multipleconnected senses

and expresslyattach the named retailer - not merely the mechanical act of maintenance - to

the safetymessage. The operativesentence is not simply that maintaining a Volvo is

important to safety.It states that "Maintaining your Volvo car with the trusted team at [the

specificallynamed retailer]is an importantstep in your safetyprep."The retailer identityand

the "trusted team" designationare therefore embedded inside the express safetyproposition.

25. The March, June, and August communications also use service terminology to identify

people,a place,and a consumer channel. They identifya dealer "Service Contact" and

"Service Team," list dealer "Service Hours," direct the consumer to book through the Volvo

Cars App, the retailer website, or telephone,refer to "Volvo Authorized Service Centers," and

use the phrase "our Service Center." The retailer-specificoffer panel also states "We also

offer these conveniences" and lists non-repairfeatures such as EarlyDrop Off, Online Service

Booking, Shuttle Service, and Wi-Fi. Those uses describe the authorized-service relationship

and service-center experience,not merely a mechanical procedureperformed on the vehicle.

26. The March, June, and August Mailers expresslyplacetemporary transportationinside that

same service presentation.The March Mailer states: "Enjoy a complimentary Courtesy

Vehicle when servicing your Volvo car at our Service Center," calls the Courtesy Vehicle

offering"This premium service," and invites the consumer to experience "our fleet of new

Courtesy Vehicles." The June and August Mailers use materiallythe same Courtesy Vehicle

language.A Courtesy Vehicle is not itself mechanical maintenance performed on Plaintiff's

Volvo; all three Challenged Mailers nevertheless present Courtesy Vehicles as part of the

Volvo-branded service experience.In each, the stated qualifieris that Courtesy Vehicles are

subjectto retailer availabilityand policiesand are available only at participatingretailers.

(Exs.1,2,5.)

27. The June and August Mailers further use the heading "Service by Volvo Cars" for a group of

ownership and service-center benefits that includes "DigitalExperience,' 'Car Wash and

Vacuum, Customer Lifetime Parts & Labor Warranty," "24/7 Complimentary Volvo

Roadside Assistance, 'Alternative Transportation,? Volvo Genuine Parts & Service," and

"Over-The-Air Software Updates." Several of those items are transportation,convenience,

digital,warranty, or customer-experiencebenefits rather than the physicalact of repairingor

maintaining a vehicle. (Exs.2,5.)
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28. The June and August Mailers likewise promote "Volvo Valet: Pickup & Delivery"by asking

what the consumer would say "if your vehicle could visit the service center without you" and

explainingthat the vehicle will be transportedto and from the service center while the

consumer focuses on other matters. Each Mailer limits Volvo Valet and Courtesy Vehicles to

participatingretailers,further linkingthe branded "service" presentationto the retailer and

service-center touchpoint.(Exs.2,5.)

29. Accordingly,the communications themselves support at least two reasonable uses of

"service": mechanical maintenance and the broader Volvo-authorized retailer/service-center

experience in which maintenance, personnel,scheduling,transportation,Valet, Courtesy

Vehicles, conveniences, and other ownership benefits are presentedtogether.Under the

objectivenet-impression principlesallegedabove, VCUSA cannot resolve the deception

questionmerely by selectingthe narrowest possiblemeaning of one word if the

communication as a whole reasonablyconveys an additional provider-specificmeaning

relevant to consumer choice.

30. The issue in this action therefore is not whether VCUSA can support the generalproposition

that proper vehicle maintenance promotes safe operation.The disputedquestion is whether

the communication conveys an evaluative reason relevant to trust or safetyfor designatingthe

particularretailer,and whether the actual mechanism that caused Gunther and later Weston to

appear repeatedlyin that safety-linkedsentence corresponded to the reason reasonably

conveyed.

C. The Challenged Mailers

31. On or about March 1, 2026, Plaintiff received a personalizedVolvo service self-mailer

identifyingGunther Volvo Cars Coconut Creek (the"March Mailer").The front panelstates

"Service is part of staying safe." The mailer further states: "Maintaining your Volvo car with

the trusted team at Gunther Volvo Cars Coconut Creek is an important step in your safety

prep."It also states: "Maintaining your vehicle's safetyis our top priority."The

communication bears the notice "@2026 Volvo Car USA LLC." (Ex.1.)

32. The March Mailer promotes authorized Volvo service, Volvo Genuine Parts, Certified

Technicians, Volvo service scheduling,and related ownership benefits in one integrated

Volvo-branded communication. It also contains a "Volvo Courtesy Vehicles" module stating:

"Enjoy a complimentary Courtesy Vehicle when servicingyour Volvo car at our Service

Center" and invitingPlaintiff to "Experience drivingthe latest Volvo models with our fleet of

new Courtesy Vehicles," subjectto retailer availabilityand policies.The address panel
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identifies "VOLVO, P.O. Box 88720, Carol Stream, IL 60188-8720" and bears postage

indicia stating"U.S. Postage Paid / EPSILON." (Ex.1.)

33. On or about June 9,2026, Plaintiff received a substantiallysimilar personalizedVolvo

service mailer identifyingWeston Volvo Cars (the"June Mailer").It repeats the same

retailer-specificsentence with the dealer name changed: "Maintaining your Volvo car with

the trusted team at Weston Volvo Cars is an important step in your safetyprep." It likewise

states that maintaining the vehicle's safetyis "our top priority,"bears the notice "@2026

Volvo Car USA LLC," and bears EPSILON postage indicia. (Ex.2.)

34. On or about August 29,2026, Plaintiff received a third substantiallysimilar personalized

Volvo service mailer, again identifyingWeston Volvo Cars (the"August Mailer").The

August Mailer repeats the headline "Service is part of staying safe,"the statement that

maintaining the vehicle's safetyis "our top priority,"and the same retailer-specificsentence:

"Maintaining your Volvo car with the trusted team at Weston Volvo Cars is an important step

in your safetyprep."It again bears the notice "@2026 Volvo Car USA LLC" and EPSILON

postage indicia. It also repeats the June Mailer's 180,000-mile service reminder, Volvo Valet,

Courtesy Vehicles, "Service by Volvo Cars," and the same four listed conveniences, while

using later offer-expirationdates and different mail-productionidentifiers. (Ex.5.)

35. Across the three Challenged Mailers, the same recipientreceived substantiallythe same

safety-and-trustrecommendation: first for Gunther and later twice for Weston. The August

Mailer was a distinct later dissemination,reflected by later offer-expirationdates and

different mail-productionidentifiers,yet it retained the challenged safety-and-trustlanguage

and the same 180,000-mile Weston service presentationused in June. This repeated

dissemination supports the reasonable inference that the challenged wording is standardized

template-levelcopy in which the dealer identityis a retailer-specificvariable rather than an

independentlydrafted factual statement unique to Gunther or Weston. (Exs.1,2,5.)

D. Volvo/Epsilon Template and ATM Program Evidence

36. On or about August 30,2026, Plaintiff obtained from a publiclyaccessible file on the

uwcampaigns.com domain a Volvo/Epsilon service-reminder templateidentified as

"3489-V-V25-01-SC-SR-TRI." The templatebears Volvo branding,EPSILON postage

indicia,and a "@2024 Volvo Car USA LLC" notice. Most significantly,it contains the same

sentence: "Maintaining your Volvo car with the trusted team at [RetailerName] is an

important step in your safetyprep." It also contains the headline "Service is part of staying

safe" and the statement "Maintaining your vehicle's safetyis our top priority."(Ex.3.)
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37. The templatetherefore depictsthe retailer identityas a variable field embedded inside

prewrittensafety-and-trustcopy rather than as text inherentlyunique to one retailer. It

likewise contains other personalizationfields and retailer-level modules, including

"[Firstname]," a mileage-intervalplaceholder,retailer contact information, service hours,

service offers,conveniences, and ownership-benefitcontent. (Ex.3.)

38. Plaintiff does not allegeat this stage that Exhibit 3 is the precisecreative file that generated

any Challenged Mailer, that every module in Exhibit 3 appearedin each 2026 mailing,or that

Exhibit 3 establishes the particularrule by which Gunther or Weston was selected for

Plaintiff. The operative 2026 template or creative version, the retailer-selection logic,the

approvalpath,and the productionrecords remain matters for discovery.Exhibit 3 is pleaded

as corroborative evidence of standardized templatearchitecture and retailer-variable

construction.

39. The appearance of the identical safety-and-trustsentence in a Volvo/Epsilon template

bearing a 2024 copyrightnotice and again in Plaintiff's three 2026 mailings,with Gunther

inserted once and Weston inserted twice into the same sentence, further supports the inference

that the sentence is standardized program copy rather than a factual statement independently

drafted about either Gunther or Weston.

40. As of August 30,2026, Plaintiff accessed a publiclyavailable Epsilonwebpage branded for

Volvo ATM at https://volvocars.epsilonrms.com/app/Portal/Program?lang=en-US.The page

identifies,among other programs, "ATM Maintenance Marketing."

41. The current publicPrograms page describes ATM Maintenance Marketing as "Our VCUSA-

funded maintenance program," states that the program reaches customers "using your

retailer's name," states that Epsilon collaborates closelywith "the VCUSA team," and states:

"VCUSA covers the cost of all these customer touchpoints."

42. The same current publicpage states that ATM Maintenance Marketing integratesreal-time

mileage data from Volvo vehicles, describes data-driven modular messaging, identifies

"Courtesy Vehicle" as a Retailer Feature, and identifies "Certified Technicians" and the

"Volvo Cars App" among Ownership Benefits modules.

43. The publicPrograms page describes the program as it is publiclypresentedin 2026. Plaintiff

does not allegethat the current webpage, by itself,proves the precise campaign name,

templateversion, funding allocation,dealer enrollment terms, or data paththat generated any

ChallengedMailer.
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44. The actual Challenged Mailers themselves bear EPSILON postage indicia,VCUSA

copyright notices, individualized mileage intervals,repeated architecture,and the same

retailer-specificsafety-and-trustsentence populatedfirst with Gunther and later with Weston.

Exhibit 3 separatelydepictsthe same safety-and-trustcopy in a Volvo/Epsilon service-

reminder templatewith
"
[RetailerName]" as an explicitvariable. Those source, template,and

productionfacts,togetherwith the current publicATM description,support a reasonable

inference that Epsilonand a VCUSA-authorized aftersales program participatedin creating,

personalizing,producing,or disseminatingthe ChallengedMailers. The precise2026 program

and productionpathremain subjectsof discovery.

45. A separate publicURL presentlyhosts a document labeled "Volvo ATM Program

Enrollment Form V2 11-2024 #4468" at

https://uwcampaigns.com/cm-vcjp-assets/assets/4468-VV24-11-ATM-Packaged-Enroll

ment-V2-r15.pdf. Because that document is dated November 2024, is a blank publicform,

and may have been superseded before the 2026 mailings,Plaintiff does not attach it to this

Complaintand does not allegethat it governed Gunther, Weston, or any ChallengedMailer.

46. The public#4468 document is relevant here only as evidence that Volvo ATM enrollment

materials are maintained in versioned form: its face identifies a version and states that,when

applicable,it supersedesand replacesa previouslyexecuted Volvo Service Cadence or ATM
enrollment form. Plaintiff therefore seeks in discoveryevery version in effect or available

duringthe relevant period,the effective and supersession dates,and the actual enrollment or

authorization records applicableto Gunther and Weston.

47. Plaintiff does not relyon the substantive terms of the publicNovember 2024 form to prove

ownership, licensing,funding, retailer-selection criteria,or the allocation of rightsfor the

Challenged Mailers. Those matters will be established,if at all,from the operative2026

agreements, program specifications,enrollment records,approvalrecords,invoices, and other

authenticated discovery.

48. The exact ATM Program or other campaign, the operativeVCUSA-

Epsilon agreement, the operativeretailer enrollment or authorization documents, the creative

version, the funding allocation,the logic,and the source data used for

each ChallengedMailer are within the knowledge or possession of VCUSA, Epsilon,or both,

and are central subjectsof discovery.

49. The publicATM allegationsare pleaded as corroborative source, program-architecture,

commercial-purpose, funding-context,and recurrence facts. They do not assume dealer
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ownership,agency, or VCUSA control over day-to-dayretailer operations,and they do not

convert the publicNovember 2024 form into an operativecontract.

E. The Provider-SpecificDesignationand Actual Selection Mechanism

50. The phrase"the trusted team" viewed alone could be read as promotionallanguage.Plaintiff

does not challengethat adjectivein isolation. The challengednet impression arises from its

placement within an express safetyframe: "Service is part of stayingsafe,"maintaining the

vehicle with the named "trusted team" is "an important step in your safetyprep," and

maintaining vehicle safetyis "our top priority."

51. Those statements are reasonablycapableof communicating more than a generalopinionthat

authorized service is desirable. Applied to a specificallynamed dealer,the combined message

reasonablyimpliesthat the Volvo corporate communication used facts,criteria,standards,

evaluation,or other information relevant to trust or safety- rather than solelygeneric

marketing logic- in applyingthat provider-specificdesignation.

52. The current publicATM Programs page describes retailer-name personalization,data-driven

modules, telematics integration,retailer features,and customer-touchpoint funding, but it

does not identifya dealer-specificsafetyaudit,safetyscore, physicalinspection,or

comparable safetyevaluation as the condition for applyingthe challengedretailer-specific

safety-and-trustlanguage. The absence of such a condition from the publicpage does not

prove that no separate VCUSA standard or evaluation exists;the existence, nature, timing,

and adequacy of any such basis are central factual questionsfor discovery.

53. Exhibit 3 providesdirect documentary support that the same safety-and-trustwording existed

at the templatelevel with
"
[RetailerName]" as the retailer-specificvariable. The separate

February 16, 2026 Volvo/Gunther service email also used the same Gunther-specificsafety-

and-trust sentence before the March Mailer. Togetherwith the standardized repetitionacross

the three Challenged Mailers naming Gunther and Weston and the current publicATM
architecture,these facts further corroborate Plaintiff's allegation,on information and belief,

that the challenged 2026 safety-and-trustwording was standardized or centrallysuppliedand

that the named dealer was populated or associated through Non-Evaluative Marketing

Criteria. Plaintiff does not allegethat Exhibit 3 is the precise productionfile used for any

Challenged Mailer or that Exhibit 3, standing alone, establishes the particular2026 retailer-

selection rule. (Exs.3,6.)

54. On information and belief,VCUSA did not use or relyupon a dealer-specificsafetyor trust

evaluation,audit,inspection,score, qualificationstandard,or comparable evaluative criterion
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as a material reason for selectingGunther or Weston for the provider-specificdesignation

sent to Plaintiff. Instead,the retailer identitywas populated or associated through Non-

Evaluative Marketing Criteria. This allegationconcerns the reason the particularretailer was

selected for the challenged communication; it does not allegethat VCUSA lacks general

standards for authorized retailers or that either retailer is unsafe.

55. Any evidence that VCUSA actuallyselected Gunther or Weston for Plaintiff by using dealer-

specificor program-levelevaluative facts,standards, criteria,or other information

correspondingto the trust-and-safetyreason reasonablyconveyed would bear directlyon the

merits. Evidence that ordinaryvehicle maintenance can improve mechanical safetymay

support the generalmaintenance proposition,but it does not by itself answer the distinct

provider-specificquestion why the named retailer was presentedas "the trusted team" with

whom maintenance was an importantpart of Plaintiff's "safetyprep."

56. Plaintiff does not ask the Court to impose a duty on VCUSA to inspect or operate

dealerships.VCUSA was free not to make a retailer-specificsafety-linkedrecommendation.

The claim arises from the voluntarycommercial message VCUSA chose to direct to Plaintiff

and from the factual basis,or actual marketing mechanism, underlyingthat message.

F. January Incident, February 16 SafetytfrustEmail, and VCUSA's February 25 Position -

Limited Context

57. The parties'disputebegan with a January 2026 safetyincident involving a dealer-owned

Gunther courtesy/loanervehicle provided to Plaintiff during service. After the vehicle was

returned,a firearm was discovered in it,prompting Plaintiff to raise a safetycomplaint.

VCUSA's later February 25 response expresslyacknowledged the reporteddiscovery of a

firearm in a vehicle used to transport Plaintiff's young child and treated the matter as

concerning Gunther's service and loaner operations.Plaintiff does not seek damages for that

incident and does not allegethat VCUSA caused it. The incident is pleaded only as limited

context explainingwhy the safetysignificanceof the named retailer,service-center

experience,and courtesy-vehicleofferingwas concrete to Plaintiff. (Ex.4.)

58. On February 16, 2026, after that incident but before VCUSA issued its legalresponse,

Plaintiff received a personalizedVolvo-branded service email identifyingGunther Volvo

Cars Coconut Creek. The email stated "Service is part of stayingsafe,"told Plaintiff that

"Maintaining your Volvo car with the trusted team at Gunther Volvo Cars Coconut Creek is

an important step in your safetyprep,"and stated that "Maintaining your vehicle's safetyis

our top priority."Its sender line identified Gunther Volvo Cars Coconut Creek; its footer

stated "This email was sent by: Volvo Program Headquarters" and displayed"@2026 Volvo
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Car USA LLC. All rightsreserved." Plaintiff does not pleadthis email as a fourth Challenged

Mailer or as an independent basis for relief;it is contextual and corroborative evidence that

the same Guilther-specificsafety-and-trustcopy reached Plaintiff in the interval between the

January incident and VCUSA's February 25 position.(Ex.6.)

59. On February 25,2026, VCUSA stated that Volvo-branded dealershipsare independently

owned and operatedand that VCUSA "does not manage, direct,or control" dealership

personnelor dealershipoperationalactivities,including"the inspection,preparation,custody,

or turnover of dealer-owned loaner vehicles." VCUSA further stated that its communications

about safetyreflect Volvo's focus on vehicle engineering, product design,and research,and

that independentlyowned retailers performservicingand administer loaner vehicles as part of

their own operations.(Ex.4.)

60. Plaintiff then received the March Mailer identifyingthe same Gunther dealership.The March

Mailer again stated "Service is part of stayingsafe,"again described Gunther as "the trusted

team" with whom maintaining Plaintiff's Volvo was "an importantstep"in his "safetyprep,"

and again stated that maintaining vehicle safetywas "our top priority."It also affirmatively

marketed "Volvo Courtesy Vehicles" as a "premium service" available when servicing the

Volvo at "our Service Center" and invited Plaintiff to experience"our fleet of new Courtesy

Vehicles,"while statingonlythat Courtesy Vehicles were subjectto retailer availabilityand

policiesand available at participatingretailers. (Ex.1.)This sequence
- the January incident;

the February 16 safety/trustemail naming Gunther; VCUSA's February 25 operational-

detachment position;and the March Gunther mailer with the same safety/trustmessage and

an affirmative Courtesy Vehicle module - forms a coherent factual sequence relevant to the

parties'present controversy. Plaintiff does not allege,on the present record, that the March

Mailer was created,approved,transmitted to a vendor, scheduled, or otherwise finalized after

February 25, and does not relyon this sequence to allegeVCUSA operationalcontrol of

Gunther. The sequence instead sharpensthe provider-specificquestion allegedin this action:

what trust- or safety-relatedbasis,if any, corresponded to the

designation,and what actual marketing mechanism caused Gunther to be presentedto

Plaintiff in that safety-framedservice and Courtesy Vehicle context. (Exs.1,4,6.)

G. Materiality

61. The challenged communications make express safetystatements. Under the FTC deception

framework incorporatedas persuasive interpretiveguidanceby section 501.204(2),express

claims and health-or-safetyclaims are presumptively material. Plaintiff also alleges

materialityas a matter of fact.
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62. A reasonable consumer choosingwhere to service a vehicle can treat a

statement that a specificallynamed provider is "the trusted team" and an important part of

"safetyprep" as relevant to providerselection,scheduling,willingnessto entrust the vehicle

to the provider,and willingnessto purchase or accept related service offerings.

63. The challengeddesignationis not presentedas an isolated retailer advertisement. It appears

under Volvo branding and within Volvo's own express safetyframing.That manufacturer

context is part of the communication's net impressionand is capableof increasingthe weight

a reasonable consumer assigns to the provider-specificsafety-and-trustrecommendation

when choosing where to obtain service.

64. The actual reason or criteria used for that provider-specificdesignationare likewise material.

A consumer could reasonably evaluate differentlya retailer designatedbecause of an actual

safety-or trust-related assessment or qualifyingcriterion and a retailer inserted through Non-

Evaluative Marketing Criteria.

H. Present Controversy, Recurrence, and Individual Need for Relief

65. Plaintiff remains the owner of the Volvo XC90 to which the Challenged Mailers were

directed and remains within the Volvo ownership and authorized-service relationship.

Plaintiff continues to receive Volvo service communications.

66. The current publicATM materials describe Maintenance Marketing as deployed

continuouslythroughout ownership and as a data-driven system using retailer-specific

communications. Exhibit 3 depictsa standardized service-reminder architecture in which the

retailer appears as the variable "[RetailerName]" within the same safety-and-trustcopy.

Through the three Challenged Mailers, Plaintiff then received substantiallysimilar safety-

and-trust wording first for Gunther and later twice for Weston, including the August 29

mailingreceived shortlybefore filing.The separate February 16 contextual email used the

same Gunther-specificlanguage. Those facts make recurrence more concrete than a single

historical advertisement. (Exs.1,2,3,5,6.)

67. Plaintiff's Volvo Increased Protection service contract remains in force. Plaintiff presently

intends to obtain authorized Volvo service for his XC90 within the next ninety days and

reasonablyanticipatesreceiving,reviewing, or actingupon additional Volvo-branded service

communications identifyinga retailer.

68. Plaintiff's grievance is specificand non-speculative.Through the three Challenged Mailers,

the challengedprovider-specificsafety-and-trustdesignationwas directed to him three times,

involvingtwo named retailers,and the communications did not disclose that,on information
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and belief,the retailer identitywas generatedthrough Non-Evaluative Marketing Criteria

rather than a corresponding trust- or safety-relatedevaluation. Plaintiff presentlymust

evaluate authorized-service choices while the partiesremain adverse over whether that

practiceis lawful.

69. The controversy is presentlyadverse. Plaintiff contends that a retailer-specificsafety-and-

trust recommendation is deceptivewhen it conveys an evaluative reason for the provider

designationthat does not correspond to the actual selection mechanism. In the alternative,

Plaintiff contends that embedding a providerselected through Non-Evaluative Marketing

Criteria within manufacturer safetyspeech can be unfair when it obstructs informed safety-

related providerchoice. VCUSA has denied wrongdoing and has not identified to Plaintiff the

actual retailer-selection mechanism or the evaluative trust-or-safetybasis,if any,

correspondingto the challengeddesignation.

70. Money damages would not resolve the forward-lookinguncertainty.Plaintiff seeks an

individualized declaration and narrow prospectiverelief governing substantiallysimilar

communications directed to him. He seeks no order compelling VCUSA to supervise

dealershipsor alter a national program.

71. Section 501.211(1) expresslyauthorizes relief againsta person who "has violated,is

violating,or is otherwise likelyto violate" FDUTPA. Accordingly, cessation or Plaintiff-

specificsuppressionafter the challenged mailingswould not, by itself,erase the allegedpast

practiceor necessarilyresolve Plaintiff's request for a declaration concerning that practice.

See Ahearn v. Mayo Clinic,180 So. 3d 165, 171-73 (Fla.1st DCA 2015).

PART III - CLAIMS FOR RELIEF

COUNT I - DECEPTIVE ACT OR PRACTICE - DECLARATORYAND INDIVIDUAL
INJUNCTIVE RELIEF UNDER SECTION 501.211(1),FLORIDA STATUTES

72. Plaintiff reallegesparagraphs1 through 71 as though fullyset forth here.

73. VCUSA engaged in trade or commerce by directingpersonalizedaftersales marketing to

Plaintiff for the purpose of encouraging Volvo-authorized service and related consumer

activity.

74. Through the Challenged Mailers, VCUSA or a VCUSA-authorized marketing system

affirmativelycommunicated that "Service is part of stayingsafe,"that the specificallynamed

retailer was "the trusted team," that maintaining the vehicle with that retailer was "an

important step in your safetyprep,"and that maintaining vehicle safetywas "our top priority."
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75. Judged objectivelyand as a whole, those statements are reasonablycapable of

communicating that the Volvo corporate speakerhad a pre-existingevaluative reason relevant

to trust or safetyfor applyingthat provider-specificdesignationto the particularretailer

named. Plaintiff does not challengethe generaltruth that proper mechanical maintenance can

contribute to safe vehicle operation,does not allegean express guarantee of dealer operations,

and does not challenge"trusted" as a standalone adjective.The allegeddeceptionlies in the

provider-specificsafety-and-trustdesignationand the reason the communication conveys for

applyingit to Gunther and Weston.

76. Exhibit 3 depictsthe same safety-and-trustwording in a Volvo/Epsilon service-reminder

templatewith "[RetailerName]" as an express retailer variable. The same sentence was used

in each of the three Challenged Mailers: once with Gunther inserted and twice with Weston

inserted. A separate February 16, 2026 Volvo/Gunther service email, pleaded only as

contextual and corroborative evidence,also used the same Gunther-specificsentence. Those

facts support Plaintiff's allegationthat the challenged wording was standardized or centrally

suppliedand that the dealer identitywas populatedor associated through a VCUSA/Epsilon

marketing architecture. (Exs.1,2,3,5,6.)

77. On information and belief,VCUSA did not use or relyupon a dealer-specificsafety-or trust-

related evaluation as a material criterion for selectingGunther or Weston for Plaintiff's

challengeddesignation.The named retailer was instead populatedor associated through Non-

Evaluative Marketing Criteria. The actual selection mechanism therefore did not correspond

to the evaluative trust-or-safetyreason reasonably conveyed by the

safetymessage.

78. The practicewas deceptivebecause the Challenged Mailers conveyed a materiallyfalse or

misleading implied reason for the provider-specificdesignation.Evidence concerning

VCUSA's pre-disseminationcriteria and selection mechanism is relevant to the truth or falsity

of that implied representation;lack of substantiation,standing alone, is not pleaded as an

independentcause of action.

79. The practicewas material because it used express safetylanguage in connection with the

designationof a specificallyidentified service providerand because the actual reason for a

provider-specificsafety-and-trustdesignationis capableof affectinga reasonable consumer's

service-providerchoice, willingnessto entrust a vehicle to the provider,scheduling, and

related purchasingor transportationdecisions.
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80. The allegedpracticeis injuriousto consumers because it deprivesrecipientsof material

information needed to distinguisha retailer actuallyselected for an evaluative trust- or safety-

related reason from one assignedthrough Non-Evaluative Marketing Criteria while both are

presentedunder the same manufacturer safetyauthority,therebyimpairing informed provider

choice.

81. Because Plaintiff proceeds under section 501.211(1) and seeks no damages, subjective

reliance and actual damages are not elements of the requestedrelief. Plaintiff is nevertheless

"aggrieved"because the challengedpracticewas directed to him through three Challenged

Mailers, has alreadyaffected the information available to him for evaluatingretailer-specific

safetyrecommendations, remains capableof recurringthrough an ongoing ownership-

marketing relationship,and bears directlyon an imminent authorized-service decision. The

alleged grievance is based on completed communications and a present provider-choice

controversy, not a speculativefuture loss. See Ahearn v. Mayo Clinic,180 So. 3d 165, 171-

73 (Fla.1st DCA 2015); Stewart Agency, Inc. v. Arrigo Enters., Inc.,266 So. 3d 207, 212

(Fla.4th DCA 2019).

82. Plaintiff therefore seeks the declaration and individualized injunctiondescribed below.

COUNT II - UNFAIRACT ORPRACTICE - PLEADED IN THE ALTERNATIVE -

DECLARATORY AND INDIVIDUAL INJUNCTIVE RELIEF UNDER SECTION
501.211(1),FLORIDA STATUTES

83. Plaintiff reallegesparagraphs1 through 14 and 19 through 71 as though fullyset forth here.

Plaintiff does not incorporateCount I into this Count.

84. This Count is pleadedindependentlyand in the alternative. It does not requirea findingthat a

reasonable consumer necessarilyunderstood the Challenged Mailers to promise a particular

audit,inspection,scorecard, or other specificform of dealer verification. It challenges

VCUSA's allegedpracticeof placinga providerselected through Non-Evaluative Marketing

Criteria inside manufacturer safety-and-trustspeechwithout disclosingthat selection basis.

85. The practicechallenged in this Count (the"Challenged Allocation Practice")is alleged on

information and belief as follows: VCUSA used, authorized, or participatedin a

aftersales communication that (a)framed service and providerchoice

in express safetyterms; (b)placeda singlenamed retailer inside the statement that

maintaining the vehicle with "the trusted team" at that retailer was "an important step"in the

consumer's "safetyprep";(c)caused the retailer identityto be populatedor associated through
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Non-Evaluative Marketing Criteria;and (d)did not disclose that non-evaluative basis for the

retailer designation.

86. The factual basis for the ChallengedAllocation Practice includes the repeated

safety-and-trustsentence across the three Challenged Mailers, appliedonce to Gunther and

twice to Weston; the separate February 16 contextual email using the same Gunther-specific

safety-and-trustsentence; Exhibit 3, which depictsthe same safety-and-trustcopy with
"
[RetailerName]" as the retailer variable in a Volvo/Epsilon service-reminder template;and

the current publicATM descriptionof retailer-name personalization,data-driven modular

messaging, customer touchpoints,and VCUSA/Epsilon collaboration. The precise2026

productionrecords remain matters for discovery,but Plaintiff alleges,on information and

belief,that the retailer designationin the Challenged Mailers was generatedthrough

Non-Evaluative Marketing Criteria as defined in paragraph21. (Exs.1, 2, 3, 5, 6.)

87. The Florida Supreme Court has defined an unfair practiceas one that "offends established

publicpolicy"and is "immoral, unethical,oppressive,unscrupulousor substantiallyinjurious

to consumers." PNR, Inc. v. Beacon Prop. Mgmt., Inc., 842 So. 2d 773,777 (Fla.2003)

(quotingSamuels v. King Motor Co. of Fort Lauderdale, 782 So. 2d 489,499 (Fla.4th DCA

2001)).The Fourth District has continued to applythat formulation and has requiredthat the

challengedpracticebe injuriousto consumers. See Stewart Agency, Inc. v. Arrigo Enters.,

Inc.,266 So. 3d 207, 212 (Fla.4th DCA 2019).

88. The Challenged Allocation Practice is unethical and unscrupulous because it uses the

credibilityof manufacturer safetyspeech to direct the consumer toward a particular

commercial providerwhile withholding the fact that the provideridentitywas allocated

through Non-Evaluative Marketing Criteria. The consumer-facing communication gives the

recipientno way to tell whether the named providerwas selected because of a trust- or

safety-relatedevaluation or because of ordinarycampaign logic.

89. The practicealso offends the consumer-protection policy stated in section 501.202(2),

Florida Statutes. When a manufacturer voluntarilyembeds a particularcommercial provider

within an express safetymessage, withholding the actual non-evaluative selection basis can

obstruct the consumer's abilityto evaluate the recommendation on the basis on which it is

presented.

90. The practiceis injuriousto consumers because it deprivesrecipientsof material information

needed to evaluate the basis of a safety-framedproviderrecommendation and therebydistorts

informed service-providerchoice. Recipients are asked to evaluate or act upon a specifically
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identified providerunder manufacturer safetyauthoritywithout being told that,on

information and belief,the providerwas designated through Non-Evaluative Marketing

Criteria. The January-February-Marchsequence allegedin paragraphs57 through60 does not

supply a tort theory;it illustrates why the informational distinction between an evaluatively

selected providerand one inserted through ordinarymarketing logiccan matter to a consumer

decidingwhether to enter the named retailer's safety-framedservice-center and Courtesy

Vehicle experience.Plaintiff does not relyon emotional distress,generalized offense, or

subjectivedisappointment.

91. That impairment is not reasonably detectable from the face of the Challenged Mailers. The

communications do not disclose the retailer-selection criteria or provideinformation from

which the recipientcan determine,before acting on the recommendation, whether the safety-

linked designationresulted from an evaluative trust-or-safetycriterion or ordinarymarketing

logic.That information asymmetry is part of why the practiceis oppressive and unscrupulous

under the PNR/Samuels formulation.

92. Plaintiff is "aggrieved"within section 501.211(1)because the challengedpracticewas

directed to him through three Challenged Mailers involvingtwo named retailers;he remains a

Volvo owner in an ongoing authorized-service relationship;his Volvo Increased Protection

service contract remains in force;and he presentlyintends to obtain authorized Volvo service

within the next ninetydays.The allegedgrievance bears directlyon a present provider-choice

decision and is not merely speculative.See Ahearn, 180 So. 3d at 171-73; Stewart Agency,

266 So. 3d at 212.

93. Recurrence is likewise concrete. The same Gunther-specificsafety-and-trustwording

appeared in the February 16 contextual email and again in the March Challenged Mailer;

Plaintiff then received materiallythe same retailer-specificwording in the June and August

ChallengedMailers naming Weston, includinga third Challenged Mailer on or about August

29 shortlybefore filing.The current publicATM materials describe maintenance marketing

throughout the ownership lifecycle,Plaintiff continues to receive Volvo service

communications, and VCUSA has not advised Plaintiff that substantiallysimilar retailer-

specificsafety-and-trustcommunications have ceased or that he has been removed from the

relevant marketingstream. (Exs.1,2,5,6.)

94. This Count does not allegethat VCUSA caused the January 2026 courtesy-vehicleincident,

that Guilther or Weston is unsafe,that VCUSA must supervisedealer operations,or that any

dealer owes a duty under FDUTPA because of VCUSA's marketing. The January incident

and the February 16, February 25, and March sequence are pleaded only as limited context

Page 19



demonstratingwhy the safetysignificanceof the retailer/service-center and Courtesy Vehicle

choice was concrete to Plaintiff and why the basis of the provider-specificdesignationcould

matter to informed choice. The sequence is not pleaded to establish agency, dealer

negligence,or VCUSA operationalcontrol,and Plaintiff does not allegeon the present record

that the March Mailer was created or finalized after VCUSA's February 25 response. The

challengedconduct remains VCUSA's own allegedmarketing allocation and nondisclosure.

(Exs.1,4,6.)

95. Plaintiff therefore seeks the declaration and individualized injunctiondescribed below on this

alternative unfairness theory.

PART IV - PRAYER FOR RELIEF

WHEREFORE, Plaintiff respectfullyrequests that this Court:

a. Take jurisdictionof this cause and the partiesunder sections 26.012(2)(c)and (3),501.211(1),

and Chapter 86, Florida Statutes;

b. Enter a declaratoryjudgment on Count I that,as to Plaintiff and the individual consumer

relationshipalleged,VCUSA's use of the ChallengedMailers constitutes a deceptiveact or

practiceunder section 501.204(1)because the mailers materiallyconveyed that the

specificallynamed retailer had been designatedfor an evaluative reason relevant to trust or

safetywhen the actual designationwas generatedthroughNon-Evaluative Marketing Criteria

without a correspondingevaluative basis;the requesteddeclaration does not challengethe

separate generalpropositionthat proper mechanical vehicle maintenance can contribute to

safe vehicle operation;

C. Enter a declaratoryjudgment on Count II,pleaded in the alternative,that the Challenged

Allocation Practice allegedin paragraphs 85 through 94 constitutes an unfair act or practice

under section 501.204(1),Florida Statutes,under the PNR/Samuels formulation appliedin the

Fourth District;

d. Enter individualized injunctiverelief restrainingVCUSA from directingto Plaintiff

substantiallysimilar retailer-specificsafety-and-trustcommunications unless the provider-

specificdesignationcorrespondsto an actual evaluative trust- or safety-relatedbasis or, where

the designationis generatedthroughNon-Evaluative Marketing Criteria,the communication

clearlyand conspicuouslyidentifies the non-evaluative selection basis or otherwise separates

the retailer identification from the safety-and-trustendorsement sufficientlyto avoid the

deceptiveor unfair practicedeclared; provided that Plaintiff seeks no injunction requiring
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VCUSA to alter any national templateor generallyapplicableprogram and no injunction

requiringVCUSA to own, operate, supervise,audit,inspect,or control a retailer;

e. Award Plaintiff taxable costs under section 57.041, Florida Statutes, and applicablerules,

subjectto the binding limitation pleaded above;

f. If Plaintiff retains licensed counsel who actuallyrenders legalservices in this action, award

such reasonable attorney'sfees and reasonable costs as the Court may award in its discretion

under section 501.2105, Florida Statutes,subjectto the binding limitation pleadedabove and

excludingcompensation for Plaintiff's own pro se time;

g. Retain jurisdictionto grant supplemental relief under section 86.061, Florida Statutes, as

necessary to effectuate any declaration or injunction entered,subjectto the limitations

pleaded;and

h. Grant such further individualized relief,consistent with the express limitations in this

Complaint,as the Court deems justand proper.

RESERVATION AND LIMITATION OF RELIEF

Plaintiff does not seek and expresslydisclaims actual damages, nominal damages, consequential

damages, punitivedamages, statutory damages, disgorgement, restitution,an accounting, class

relief,representativerelief,nationwide relief,publicinjunctiverelief,and any claim under section

501.211(2),Florida Statutes. Plaintiff irrevocablywaives and disclaims any rightto seek, demand,

accept, recover, or enforce relief whose aggregate monetary value to Plaintiff exceeds $74,999,

includingthe value to Plaintiff of declaratory,injunctive,supplemental,and other relief,attorney's

fees,and non-taxable costs. Plaintiff seeks no relief measured by Defendant's national compliance

costs and no order requiringa national or generallyapplicablecampaign change.This monetary

cap defines and limits the relief sought; circuit-court jurisdictionindependently rests on the

equitableinjunctiverelief requestedunder section 26.012(2)(c)and (3),Florida Statutes.
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PART V - VERIFICATION

Under penaltiesof perjury,I declare that I have read the foregoingVerified Complaint and that the

facts stated in it are true. As to allegationsexpresslyidentified as made on information and belief,I

believe them to be true. This verification is made pursuant to section 92.525, Florida Statutes.

Executed on September 21, 2026.

/s/ Alexander Rusov

Alexander Rusov

RESPECTFULLY submitted,

/s/ Alexander Rusov
ALEXANDER RUSOV
Plaintiff,pro se

8901 Wiles Rd., Apt. 104
Coral Springs,FL 33067

Telephone:929-344-2152

Primary E-Mail:

a.rusov2026@gmail.com
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INDEX OF EXHIBITS

Exhibit 1 - Volvo service mailer received on or about March 1, 2026, identifyingGunther Volvo

Cars Coconut Creek and bearingthe notice "@2026 Volvo Car USA LLC" and EPSILON postage

indicia.

Exhibit 2 - Volvo service mailer received on or about June 9,2026, identifyingWeston Volvo Cars

and bearingthe notice "@2026 Volvo Car USA LLC" and EPSILON postage indicia.

Exhibit 3 -
Volvo/Epsilonservice-reminder templateidentified as "3489-VV25-01-SC-SR-TRI,

containingthe same safety-and-trustcopy with "
[RetailerName]" as the retailer variable,Volvo

branding,EPSILON postage indicia,and a "@2024 Volvo Car USA LLC" notice.

Exhibit 4 - Letter from Shook, Hardy & Bacon L.L.P. (Colm A. Moran and Daniel B. Rogers) to

Alexander Rusov dated February 25,2026, statingVCUSA's positionconcerning dealer

independence,dealer operationalactivities,and Volvo safetycommunications.

Exhibit 5 - Volvo service mailer received on or about August 29,2026, identifyingWeston Volvo

Cars and bearingthe notice "@2026 Volvo Car USA LLC" and EPSILON postage indicia.

Exhibit 6 - Personalized Volvo/Gunther service email received February 16, 2026, using the same

Gunther-specificsafety-and-trustcopy, with a footer stating"This email was sent by: Volvo

Program Headquarters" and "@2026 Volvo Car USA LLC. All rightsreserved." Pleaded as

contextual and corroborative evidence, not as a separate Challenged Mailer.
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EXHIBIT 1

Volvo Service Mailer - March 1,2026 - Gunther Volvo Cars Coconut Creek

8 pages follow

The source is a six-paneltri-fold mailer reproduced first as two complete unfolded landscape

overviews (Side 1 and Side 2), followed by six individual panel views for legibility.

The full overviews preserve the complete mailer. The panel views reproduce the same source

mailer; no substantive content has been added or removed.
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VOLVO

Service is part of staying safe
COME IN SOON FOR OUR PREMIUM

MAINTENANCE AND CARE

\1f,>

viLI'

XR.PY'-S-
----

T-R J:,h

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due for the following service:

160,000 - MILE MAINTENANCE INTERVAL.

Maintaining your Volvo car with the trusted team at Gunther Volvo Cars Coconut

Creek is an important step in your safety prep. Our Certified Technicians use only

Volvo Genuine Parts, advanced diagnostics, and precision tools to help provide

the highest level of performance on the road and confidence behind the wheel.
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VOLVO PRESORTED
Standard

U.S. Postage
RO. Box 88720 Paid
Carol Stream, IL 60188-8720 EPSILON

Alexander, you're due for an important

160,000 - mile maintenance interval.

I I 111 11 1 Il 1 ' ' 11

.. ' ' 1. 11 11

22 823 J639596 0007068 MRTB 70601

Alexander Rusov
8901 Wiles Rd Apt 104
Coral Springs, FL 33067-1870
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Gunther Volvo Cars Coconut Creek www.gunthervolvocars.net
954-580-2720

Gunther Volvo Cars Coconut Creek Gunther Volvo Cars Coconut Creek

ALIGNMENT SPECIAL WITH THE
SERVICE BY VOLVO

PURCHASE OF FOUR ELIGIBLE TIRES

10% OFF COMPLIMENTARY
Designed to help you worry less and enjoy 4-Wheel alignment/ Inspect suspension /

more. Get savings on any Service or Checktire pressure (includingspare)/

Maintenance. Inspect brakes/ Inspect tires/ Road test.

Coupon not valid with any other offers. Must present coupon at time

of purchase. Limit one coupon per person. Coupon does not apply to

prior purchase. Offer restrictions may apply. Void where prohibited by
law. Maximum discount of $250.00. Offer Expires 4/12/26.

.@Li#IB?;0!%! Scan to save We also offer these conveniences:

@**Ri? offers directly . Early Drop Off

to your . Online Service Booking
mobile wallet. . Shuttle Service

, Wi-Fi

1=-=1,R.1'111'IL'1111111'
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22=

?/U Your next service

It's time to bring your Volvo car in for maintenance.

We'll perform a multi-pointinspection,check for

software updates, and change the oil,engine air filter,

cabin air filter,and brake fluid. Servicingyour vehicle at

the stated interval is critical to its longevity,

Schedule your next service appointment at the touch of a button in your

Volvo Cars app,* visit our website, or give us a call.

Gunther Volvo Cars Coconut Creek Service Hours:

www.gunthervolvocars.net Mon - Fri 7:30 AM - 6:00 PM
954-580-2720 Sat 8:00 AM - 5:00 PM

Sun Closed
4350 N State Road 7

Coconut Creek, FL 33073-3817

Service Contact: ?0??? To schedule
Gunther Volvo Service Team 1.=W==M*

&2.2??%*hl service online,(*? scan here.

* Services available on the Volvo Cars app vary by model and market, Please contact your local Volvo Cars Authorized

Retailer or Volvo Cars Customer Service for more information about your car and market. App services available with the

4-year subscription included with new vehicles (MY 18 and newer). Following expiration, new terms and conditions aoo v.

European specification vehicles shown. Vehicle shown with optional equipment at an additional cost.

@2026 Volvo Car USA LLC. All rights reserved. Printed in USA.
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The quickest wav to book.

Use vour Volvo Cars app.* r.. Scan the code, or

follow these simple steps
Ko.' safe?, to book your service using theME /

Volvo Cars app.*
... au.

MgAAD.#. ,
* Open the Volvo Cars app*.-

. Tap ServiceIi

. Select the Support/Chat icon

Click Book Service to

1 m schedule your appointment

I Don't have the app?
Download it now.

amsioie rGOA.M

W-.- F,- 1,1...., Volvo Courtesy Vehicles

.f .N:
:.t.

Enjoy a complimentary Courtesy

Vehicle when servicingyour Volvo

sp" / ?...- car at our Service Center. Request

a Courtesy Vehicle by booking an

-t=; : :.? appointment on the Volvo Cars App,

on our website or over the phone.

This premium service allows for

your day to continue seamlessly.

Experience drivingthe latest Volvo

models with our fleet of new

Courtesy Vehicles.

Courtesy Vehicles are subject to retailer availability

and policies. Available only at participating retailers.

Volvo Car Ownership Benefits

. Service scheduling right on your phone via the Volvo Cars app'

. 24/7 Complimentary Volvo Roadside Assistance
**

. Volvo Authorized Service Centers, which give you access to:

- Certified Technicians and their engineering & support ecosystem
- Advanced diagnostic equipment, Volvo special systems, tools, and processes,

Scan to review
- Volvo Genuine Parts & Volvo Genuine Tires these and other

*** Ownership Benefits
. Customer Lifetime Parts & Labor Warranty on replacement parts*

available to you.
. Access to Volvo Certified Collision Centers

** Volvo Car U SA LLC wi t cover the first 25 miles to any authonzed Volvo retailer in the caseof a mechanica or elecIrlcel breakdown. Volvo Car USA LLC will cover

the fkst 25 miiesto an :iuthorlzecl Certif?ed Collislon Center irl the case of al accident. There wl Il be an overage fee for ?nileage beyond the initial 25 miies unless the

customer has Vovo Roadside Assi#arce Plus.
'***L' Excludes consumable partsdue to nonnal wear See retailer for detads. Non.transferable.

K1497657 70601 0007068
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Maintaining your vehicle's safety is our top priority. That's why it'scrucial

to have your tires, brakes, and wiper blades checked at every service.

f Tire tread depth
We'Il inspect the tread, wear, and condition

of yourtires. If necessary, we'Il fit your Volvon :

<*-'=7 car with tires that meet your vehicle's precise

specifications.

Brake pad thickness

We'Il help ensure your brakes operate at the

1 3 highest level of safety. If maintenance is needed,

we'Il use only Volvo Genuine Parts and precision,- --

tools to complete the job.

Wiper blades

We recommend replacing your wiper

blades every 12 months, or when

streaking occurs, to help ensure clear

vision and a safe ride.

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due for the following service:

160,000 - MILE MAINTENANCE INTERVAL.

Maintaining your Volvo car with the trusted team at Gunther Volvo Cars Coconut

Creek is an important step in your safety prep. Our Certified Technicians use only

Volvo Genuine Parts, advanced diagnostics, and precision tools to help provide

the highest level of performance on the road and confidence behind the wheel.
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EXHIBIT 2

Volvo Service Mailer - June 9,2026 - Weston Volvo Cars

8 pages follow

The source is a six-paneltri-fold mailer reproduced first as two complete unfolded landscape

overviews (Side 1 and Side 2), followed by six individual panel views for legibility.

The full overviews preserve the complete mailer. The panel views reproduce the same source

mailer; no substantive content has been added or removed.
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Volvo
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Westo.Vol.
o
Cars

Weston
VolvoCars

VOLVO

SERVICE
SPECIALOFFER

VOLVO
BRAKE
SPECIAL
OFFER

Up

to

$229.95

15%

OFF

Any

Serviceor
Repair.

Install

front

or

rear

disc

brake

pads/

Inspectrotors/Check&correctmastercylinder
fluid

level.

Does

not

include
R

Models.

Pu.

tax,1

appl

eao

e
Nocash

?alwe

Mvsi

presa?t

coupon

at

I,n/..di.

26/26

7/26/26

&812
Z,s....,L.

We

also

offer

these

conveniences:

?

offers

=y

.
Shuttle
Service

.*=
k
your

Onl,ne

Service
Booking

-
=
*.

.
Eariy

Drop

Off

,
Wi-F

Googewlret

cD

Your
next
service

It's
time

to

bring

your

Volvo

Car

In

for

maintenance.

We'Il

perform
a
multi-point
inspection,
check
foi

software
updates,
and

change
the

o,IJ

engine
a?r

filter,

cabin

air

fllter,

and

brake

fluid.

Servicing
your

vehicle
at

the

stated

interval
is

critica

to

its

longevity

Schedule
your

next

service
appointment
at

the

touch

of

a
button
in

your

Volvo

Cars

app,*

visit

our

website,
or

give

usa

call

Weston
Volvo
Cars

Service
Hours:

wwwwestonvolvoca?scorn

Mon

-

Fri

7:30

AM

-6

00

PM

954-888-6890

Sat

7:30

AM

-

2
00

PM

Sun

Closed

3650

Weston
Rd

Davie,

FL

33331

Service
Contact:
You?Weston
VolvoServ,ce.eam

-TO
.
hedule

$130
service
online,

scai

here,

2-JWZK?.

Re.

r.olvo,

s,ustomerSe?ice
fDr-orrma?aboutiourcarandmarkel
App.erv,cesava,Iablewh

/202.VolvoCar
USA

LLC

Allright?reser?ed
Printed,I

USA

Thequickestwaytobook.Use

your

Volvo

Cars

app..

?
Scan

the

code,

or

followthese
simplesteps

to

bookyourservlce
uslngthe

VOID

Car5

app.?

,

Open

the

Volvo

Carsapp*

Selectthe
Support/Chat
con

?

TaiService
,

Click

Book

Service
to

5cheduleyourappointrnent
Don't

have

the

app?

Oownloaditnow

Own

your

time

with

Volvo
Courtesy
Vehicles'

Volvo
Valet:
Pickup
&
Delivery.'

Enjoya
com'imentary
Courtesy

Whatwouldyousayif
yourvehicle

Vekiclewhen
servicing
your

Volvo

could

visittte
service
center

at

our

Service
Center

Request
a

wdhou
tyou?

Wi

tb

Volvo

Val

et:

Courtesy
Vehicle
by

booking
an

Pickup
&
Delivery,
your

vehicle

appointment
on

the

Volvo
Cars

App,

will

be

serviced
while

you

focus

on

our

websiteor
overthe
phone.
This

on

what

really

mattersJ
then

it
will

pre.ium
service
alows

for

your

day

be

delivered
back

to

you

when

to

contrnue
seamlessly
Exp.ience

service
is

co.plete.

driving
the

latest

Volvo

models
with

ourfleetof
new

Courtesy
Vehicles

Servicebv
Volvo
Cars

,

lugomer
L,tetinie

Exprence

ty

parts

&
Labor

Warranty*'

CarWash

24/7

Comp,?nenta'

and

Vacuurn

Vo

lo

1?oads,de
Ass,stance**

Alternative

<:E?

Ovei?The
A,r

TransportationVolvo

Genurne

q=

Parts

&
Service

-a-

T-3.-n
i.

le

?

pa

ici.

o

-s

a..i.ed

?tai.>;L-
i-

?iaile,

-Iab,1.

ara

t?ms

No,1.?n?fe.M?/
S?c??ai?f.
detals

--ve??C,?SAE?Cwillc-?/./e?t
25r,.Isto8ny,Jlari??V*/.Iinlhe?a?eofa

-iden!

Add

i?n?4e?maya.
evond.ein?ia[25,ril.??e?r.Cauupdatpsare-48-ilable?eomp-i.
nc-crm?del?e??Ie5K.497667
22132

00010'



, r:

:OI. [ll:jlll]:a?5

n. 4101.l FA/-

T-ltv

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due for the following service:

180,000 - MILE MAINTENANCE INTERVAL.

Maintaining your Volvo car with the trusted team at Weston Volvo Cars is an

important step in your safety prep. Our Certified Technicians use only Volvo

Genuine Parts, advanced diagnostics, and precision tools to help provide the

highest level of performance on the road and confidence behind the wheel.
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Alexander, you're due for an important

180,000 - mile maintenance interval.
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23 823 J6492450007051 MRTB 22132

Alexander Rusov
8901 Wiles Rd Apt 104
Coral Springs, FL 33067-1870
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Maintaining your vehicle's safety is our top priority. That's why it's crucial

to have your tires, brakes, and wiper blades checked at everv service.

Tire tread depth

We'Il inspectthe tread, wear, and condition

of your tires. If necessary, we'Il fit your Volvo

car with tires that meet your vehicle's precise

specifications.

Brake pad thickness

We'Il help ensure your brakes operate at the

highest level of safety. If maintenance is needed,

f:4 we'Il use only Volvo Genuine Parts and precision

.''e tools to complete the job.

Wiper blades

We recommend replacing your wiper

blades every 12 months, or when

streaking occurs, to help ensure clear

vision and a safe ride.

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due for the following service:

180,000 - MILE MAINTENANCE INTERVAL.

Maintaining your Volvo car with the trusted team at Weston Volvo Cars Is an

important step in your safety prep. Our Certified Technicians use only Volvo

Genuine Parts, advanced diagnostics, and precision tools to help provide the

highest level of performance on the road and confidence behind the wheel.
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Weston Volvo Cars www.westonvolvocars.com

Weston Volvo Cars Weston Volvo Cars

VOLVO SERVICE SPECIAL OFFER VOLVO BRAKE SPECIAL OFFER

Up to
$229.9515% OFF

Any Service or Repair. Install front or rear disc brake pads/

Inspect rotors / Check & correct master

cylinder fluid level. Does not include R

Models.

Plus tax, if applicable. No cash value. Must present couponat
Plustax, if applicable. Nocash value. Must present offer at time of

time of service. Cannot be combined with any other offer. Volvoservice. Can/ot be combined with any other offer. Volvo vehicles onIY+

Void where prohibited by law. Excludes tires and body shop. vehicles only. Void where prohibited by law. Offer Expires
Maximum discount $250.00. Offer Expires 7/26/26. 7/26/26.

EJ&4*1?K.2[i] Scan to save We also offer these conveniences:
offers directly , Shuttle Service

Ai to your , Online Service Booking
mobile wallet.

. Wi-Fi

, Early Drop Off

- Apple Wallet?
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AU Your next service

It'stime to bring your Volvo car in for maintenance.

We'Il perform a multi-point inspection, check for

software updates, and change the oil,engine air filter,

cabin air filter,and brake fluid. Servicing your vehicle at

the stated interval is critical to its longevity.

Schedule your next service appointment at the touch of a button in your
Volvo Cars app,* visit our website, or give us a call.

Weston Volvo Cars Service Hours:

www.westonvolvocars.com Mon - Fri 7:30 AM - 6:00 PM
Sat 7:30 AM - 2:00 PM
Sun Closed

3650 Weston Rd.

Davie, FL 33331

Service Contact: .*88 To scheduleYour Weston Volvo Service Team 59

service online,

scan here.
882885898,
KM*Nt3@Rzi

* Services available on the Volvo Cars app vary by model and market. Please contact your local Volvo Cars Authorized

Retailer or Volvo Cars Customer Service for more information about your car and market. App services available with the

4-year subscription included with new vehicles (MY 18 and newer). Following expiration? new terms and conditions apply.

European specification vehicles shown. Vehicle shown with optional equipment at an additional cost,

@2026 Volvo Car USA LLC. All rights reserved. Printed in USA.
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The quickest way to book.

Use vour Volvo Cars app.' Scan thecode, or

follow these simple steps
.Xi-?ee, to book your service using the

Volvo Cars app.*

I'
. Open the Volvo Cars app*

, Select the Support/Chat icon

. Tap Service

? Click Book Service to

A. scheduleyourappointment

Don't have the app?
Download it now.

a APPS.0..e..aO.?M

Own your time with Volvo Courtesy Vehicles-2

Volvo Valet: Pickup & Delivery.
1

Enjoy a complimentary Courtesy
What would you say if your vehicle Vehicle when servicing your Volvo

could visit the service center at our Service Center. Request a

without you? With Volvo Valet:
Courtesy Vehicle by booking an

Pickup & Delivery, your vehicle appointment on the Volvo Cars App,
will be serviced while you focus on our website or over the phone. This

on what really matters, then it will premium service allows for your day
be delivered back to you when to continue seamlessly. Experience
service is complete. driving the latest Volvo models with

our fleet of new Courtesy Vehicles.

1. Volvo Valet is only ava,Iable at participating retailers.

2. Courtesy Vehicles are subject to retailer availability and pol,c,es. Available only at participating retailers.

Service bv Volvo Cars

* Digital /\ Customer Lifetime
***UJ Experience ?7 P?rts& Labor W?ranty

KX> Car Wash 24/7 ComplimentaryR andvacuum Volvo Roadside Assistance*.**

,r-<B Alternative <2> Over-The-AirM Transportation' O Software Updates-

e= Ci] Volvo Genuine
* E Parts & Service

* Alternative Transportation is available at participating Volvo Cars authorized retailers and iS 5/b?ect to retailer availability and terms

and conditions. Charges may apply.
' Customer Ldetime Parts and Labor Warranft exdudes consumable parts due to normal wear.

Non-transferable. Seeretailer fordetails. -Volvo Ca, USA LLC will cover towinq for ?e first 25 miles to any authorized Vo#o retailer tn the case ola

mechanical or electrical breakdown. Volvo Car USA LLC willcovertowing for the f,rst 25 miles to an alhorized Ce/Med Collision Centerinthecase of an

accident. Additional fees rnay apply beyond the inrtial 25 miles. . Over-the-air updates are only available on compatible newer model vehicles.

K1497657 22132 0007051
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EXHIBIT 3

Volvo/Epsilon Service-Reminder Template - 3489-VV25-01-SC-SR-TRI

8 pages follow

The source consists of two panoramic 20 x 5.5 inch pages. Each source page is reproduced first as a

complete landscape overview and then in enlargeddetail views for legibility.The detail views

overlap slightlywhere useful so that text is not cut at a panel boundary.

The full overviews preserve the complete source pages. The enlargedviews reproduce portionsof

those same source pages; no substantive content has been added or removed.
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Exhibit 3 - Source Page 1 -
Safety / Service Reminder Detail

Maintaining your vehicle's safety is our top priority.That's why it'scrucial

to have your tires, brakes, and wiper blades checked at every service.

Tire tread depth
We'Il inspect thetread, wear, and condition

of your tires. If necessary, we'Il fit your Volvo

car with tires that meet your vehicle's precise

specifications.

d

Brake pad thickness

We'Il help ensure your brakes operate at the

, / highest level of safety. If maintenance is needed,

we'Il use only Volvo Genuine Parts and precision

tools to complete the job.

'.''

-' Wiper blades

We recommend replacing your wiper

blades everyl2 months, or when

streaking occurs, to help ensure clear

vision and a safe ride.

We're here to help

S ERVICE REMINDER: Your Volvo [Model] may be due for the following service:

[XX,XXX-MILE MAINTENANCE INTERVAL].

Maintaining your Volvo car with the trusted team at [RetailerName] is an

important step in your safety prep. Our Certified Technicians use only Volvo

Genuine Parts, advanced diagnostics,and precision tools to help provide the

highest level of performance on the road and confidence behind the wheel.
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Exhibit 3 - Source Page 1 - Address Panel Detail

VOLVO PRESORTED
Standard

U.S. Postage
RO. Box 88720 Paid
Carol Stream, IL 60188-8720

EPSILON

IFirstnamel,you're due for an important

LXX,XXX-MIMI maintenance interval.

32'?************AUTO**3DIGIT1234
J120974429

Sample A. Sample
123 Main Street

Anytown, US 1234
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Exhibit 3 - Source Page 1 - Front Cover Detail

VOLVO

Service is part of staying safe
COME IN SOON FOR OUR PREMIUM

MAINTENANCE AND CARE

E...=# '.. =.-. =DEZ??=??

U.
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Exhibit 3 - Source Page 2 - Offers / Conveniences Detail

Volvo Cars volvoyourtown.com

of Your Town 800-000-0000

Retailer Retailer

VOLVO ACCESSORY SPECIAL VOLVO ACCESSORY SPECIAL

XX% OIF .OGOIOOH
any Volvo Car Accessory any Volvo Car Accessory

No cash value. Must present offer at time of service. Cannot be No cash value. Must present offer at time of service. Cannot be

combined with any other offer. Volvo vehicles only. Void where combined with any other offer. Volvo vehicles only. Void where

prohibited by law. Offer expires XX/XX/XX. prohibited by law. Offer expires XX/XX/XX.

Scan to save We also offer these conveniences:
offers directly . Shuttle service
to your , Online scheduling
mobile wallet.

, Complimentary Wi-Fi
. Business center
. Complimentary car wash
. Courtesy vehicles
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Exhibit 3 - Source Page 2 - Service / Retailer Detail

am

FU Your next service

It'stime to bring your Volvo car in for maintenance.

We'Il perform a multi-pointinspection, check the

suspension and chassis,engine air cleaner with filter

replacement, plus checkthe wiper blades. As a bonus,

we'Il give your vehicle a thorough car wash, leaving it

looking as good as new.

Schedule your next service appointment at the touch of a button in your
Volvo Cars app,* visit our website, or give us a call.

Volvo Cars of Your Town Service Hours:

Visit: volvoyourtown.com By appointment only

Call: 800-000-0000 Mon.-Thu.:9:00am-9:00pm

12345 Any Street
Fri.: 9:00am-9:00pm

Your Town, USA 12345
Sat.: 9:00am-9:00pm
Sun.: Closed

Service Contact:

John D. Doe Scan to

schedule

service today.

* Services available on the Volvo Cars app vary by model and market. Please contact your local Volvo Cars Authorized Retailer or

Volvo Cars Customer Service for more information about your car and market. App services available with the 4-year subscription
included with new vehicles (MY 18 and newer). Following expiration, new terms and conditions apply. European specification
vehicles shown. Vehicle shown with optional equipment at an additional cost. @2024 Volvo Car USA LLC. All rights reserved.
Printed in USA.
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Exhibit 3 - Source Page 2 - Valet / Ownership Benefits Detail

A quick route to expert care

Through a few taps in your Volvo Cars app,

you can quickly book your next service

appointment. Get started below.

' Open the Volvo Cars app
' Select the Support/Chat icon

'
Tap Service

' Click Book Service

Scan to learn

§4;Wzc more about the

EVEID2&' Volvo Cars app,

Services available on the Volvo Cars app vary by model and market. Please contact your local Volvo Cars Authorized

Retailer or Volvo Cars Customer Service for more information about your car and market. App services available

with the 4-year subscription included with new vehicles (MY 18 and newer). Following expiration, new terms and

conditions apply.

Own your time with
Volvo Valet: Pickup & Delivery.

What would you say if your vehicle

could visit the service center

t,- . without you? With Volvo Valet:

Pickup & Delivery, your vehicle

will be serviced while you focus

on what reallymatters, then it will

be delivered back to you when

service is complete.

Volvo Valet is only available at participating retailers.

T Courtesy Vehicles are subject to retailer availabilityand

policies. Vehicle immobilization available in some states.

Volvo Car Ownership Benefits

Volvo Cars app* Digital Service Booking ilm?i.@ Scan to review

these and other
Advanced diagnostic equipment Ownership Benefits

. Expert inspection and evaluation available to you.

24/7 Volvo Roadside Assistance Plus**

Lifetime Parts & Labor Warrantyl
'***

Access to the Volvo Certified Collision Center network

** New Volvo vehicles include complimentary Volvo Roadside Assistance Plus for the 4-year/50,000-mile Volvo New Vehicle Limited Warranty.
Certified by Volvo vehicles include complimentary Volvo Roadside Assistance Plus for the 1-year Volvo Certified Pre-Owned Limited Warranty,
which applies after the expiration of the 4-year/50,000-mile Volvo New Vehicle Limited Warranty.
*** Excludes consumable parts due to normal wear. See retailer for details. Non-transferable.
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EXHIBIT 4

VCUSA Counsel Letter - February 25,2026

3 pages follow
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SHOOK
HARDY & BACON

February 25,2026 Colm A. Moran

VIA ELECTRONIC MAIL 2121 Avenue ofthe Stars, Suite 1400
Los Angeles, CA 90067

Mr. Alexander Rusov t 424.285.8330

8901 Wiles Rd., Apt. 104
cmoran@shb.com

Coral Springs,FL 33067 Daniel B. Rogers
Email: a.rusov2020@gmail.com

201 S. Biscayne Blvd., Suite 3200
Re: Response to Formal Demand and Notice of Intent to Sue Miami, FL 33131

t 305.960.6?68

Dear Mr. Rusov: drogers@shb.com

Our firm represents Volvo Car USA LLC ("Volvo Car USA"). We write in

response to your correspondence styled"Formal Demand and Notice of Intent

to Sue" and "LitigationHold & Preservation Demand" and your subsequent
"Second Formal Demand - Notice of Non-Compliance and Escalation

.,

concerning a loaner vehicle provided to you by Gunther Volvo Cars Coconut

Creek ("Gunther Volvo").

At the outset, Volvo Car USA takes safetyconcerns seriously.Volvo Car USA
understands that the situation you describe-a firearm being discovered in a

vehicle used to transport your young child-would be alarming and distressing.

Volvo Car USA is,of course, relieved that no one was injured.

At the same time, Volvo Car USA cannot accept the allegations,

characterizations, or legal conclusions in your letters,and Volvo Car USA
specificallydenies any wrongdoing or liability.This response is provided
without prejudiceto Volvo Car USA's rightsand defenses, all of which are

expressly reserved.

Your letters describe events that you contend occurred at, and in connection

with, Gunther Volvo's service and loaner operations.Volvo Car USA does not

own or operate Gunther Volvo. Volvo-branded dealerships,including Gunther

Volvo, are all separatelyowned and operated businesses responsible for their

own employees, day-to-day operations, customer-facing procedures, and

compliance with applicable laws and regulations.Volvo Car USA does not

manage, direct, or control any dealership personnel or dealership operational

activities,including the inspection,preparation,custody, or turnover of dealer-

owned loaner vehicles. Accordingly,to the extent your allegationsconcern the

dealership'shandling,inspection,issuance, or re-issuance of a loaner vehicle in

ATLANTA I BOSTON I CHICAGO I DENVER I HARTFORD I HOUSTON I KANSAS CITY I LOS ANGELES I MIAMI I NEW YORK I

ORANGE COUNTY I PHILADELPHIA I SAN FRANCISCO I SEATTLE I ST. LOUIS I TAMPA I WASHINGTON, D.C.
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SHOOK
HARDY & BACON

the dealership'scustody, those matters fall within the dealership'soperational

responsibilitiesand are not within Volvo Car USA' s control.

Indeed, under Florida law, Volvo Car USA is prohibited from owning, February 25,2026

operating,or controllingany dealershipin the state. See Fla. Stat. § 320.645(1) Page 2

("A licensee, a manufacturer, an importer, or a distributor... may not directly
or indirectlyown, operate, or control, by contract, agreement, or otherwise, a

motor vehicle dealershipfor any line-make in this state").

Your letter also refers to a "Certified by Volvo" service contract and makes

various assertions regardingbranding and marketing.As you note, the service

contract at issue is issued and administered by FidelityWarranty Services, Inc.

Volvo Car USA does not undertake contractual responsibilityto perform or

supervise dealer service operations under that service contract, including
loaner-fleet intake or turnover procedures. Nothing in Volvo Car USA's

branding or general marketing statements or the "Certified by Volvo" service

contract changes the legal and operational realitythat independently owned
retailers perform servicingand administer loaner vehicles as part of their own

operations.

With respect to marketing, Volvo Car USA' s communications about safety

reflect Volvo's longstandingfocus on vehicle engineering,product design,and

research aimed at reducinginjuriesand fatalities. Those generalbrand messages
do not convert independently owned retailers into Volvo Car USA agents or

place Volvo Car USA in day-to-day control of retailer operations such as

loaner-fleet intake, inspection,or custody. Nor do they alter the contractual

allocation of responsibilitiesreflected in the service contract documents issued

and administered by Fidelity.

For these reasons, Volvo Car USA rejectsyour monetary demand and your
asserted theories of liabilityagainstVolvo Car USA, includingyour contentions

regardingclass-wide claims, allegeddeceptiveor unfair practices,and alleged

agency or apparent authority. Your letter appears to conflate (i) a

manufacturer' s brand messaging and participationin a dealer network with (ii)

direct operationalcontrol over a dealer's internal processes. Volvo Car USA
does not concede that any of the statements you quote create the obligations

you suggest, nor that any alleged dealership conduct is attributable to Volvo

Car USA.

With respect to your preservation demands, Volvo Car USA acknowledges

receiptof your request. Volvo Car USA will take reasonable steps regarding

preservationof information within its possession,custody,or control that may

ATLANTA I BOSTON I CHICAGO I DENVER I HARTFORD I HOUSTON I KANSAS CITY I LOS ANGELES I MIAMI I NEW YORK I

ORANGE COUNTY I PHILADELPHIA I SAN FRANCISCO I SEATTLE I ST. LOUIS ITAMPA I WASHINGTON, D.C.
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SHOOK
HARDY & BACON

be relevant, consistent with applicablelaw and Volvo Car USA' s obligations.

Nothing in this letter should be interpretedas an agreement to the scope, timing,
or form of the certification you demand, and Volvo Car USA does not consent

to any unilateral expansion of duties beyond what the law requires. February 25,2026
Page 3

To ensure your concerns are reviewed by the entityresponsible for the loaner

vehicle's custody and dealership procedures, Volvo Car USA has forwarded

your correspondence to senior management at Gunther Volvo. Gunther Volvo
is best positionedto evaluate the facts related to the incident you describe and

to address any questionsyou may have regarding the dealership'sloaner-

vehicle inspection practices,chain-of-custody issues, and any dealership
documentation. For all matters relatingto the dealership'sactions, dealership

practices,and any claimed damages associated with the allegedincident at the

dealership,Gunther Volvo remains the appropriatepoint of contact.

***

Nothing in this letter should be interpretedas an admission of liabilityor

wrongdoing by Volvo Car USA or any affiliated entity.Volvo Car USA
expressly reserves all rights,defenses, and legal positionsavailable under

applicablelaw.

Very trulyyours,

GeA.
Colm A. Moran

PDBQ
Daniel B. Rogers

ATLANTA I BOSTON I CHICAGO I DENVER I HARTFORD I HOUSTON I KANSAS CITY I LOS ANGELES I MIAMI I NEW YORK I

ORANGE COUNTY I PHILADELPHIA I SAN FRANCISCO I SEATTLE I ST. LOUIS ITAMPA I WASHINGTON, D.C.
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EXHIBIT 5

Volvo Service Mailer - August 29,2026 - Weston Volvo Cars

8 pages follow

The source is a six-paneltri-fold mailer reproduced first as two complete unfolded landscape

overviews (Side 1 and Side 2), followed by six individual panel views for legibility.

The full overviews preserve the complete mailer. The panel views reproduce the same source

mailer; no substantive content has been added or removed.
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Maintaining
your

vehicle's
safety
is

our

top

priority.
That's
why

it's
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vourtires,
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and

wiper
blades
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VOLVO

Service is part of staying safe
COME IN SOON FOR OUR PREMIUM

MAINTENANCE AND CARE

%%, .

./*
-.MI

-

-'11-,i-
YT/5

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due for the following service:

180,000 - MILE MAINTENANCE INTERVAL.

Maintaining your Volvo car with the trusted team at Weston Volvo Cars is an

important step in your safety prep. Our Certified Technicians use only Volvo

Genuine Parts, advanced diagnostics, and precision tools to help provide the

highest level of performance on the road and confidence behind the wheel.
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VOLVO PRESORTED
Standard

U.S. Postage
RO. Box 88720 Paid
Carol Stream, IL 60188-8720 EPSILON

Alexander, you're due for an important

180,000 - mile maintenance interval.

, lili 11 11 11 ..

Il 1 11 ' ''' ' ' I 11 1

22 B23 J658949 0007021 MRTB 22132

Alexander Rusov
8901 Wiles Rd Apt 104
Coral Springs, FL 33067-1870
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Weston Volvo Cars www.westonvolvocars.com

Weston Volvo Cars Weston Volvo Cars

SERVICE BY VOLVO CARS SPECIAL OFFER VOLVO GENUINE BRAKE SPECIAL OFFER

Up to
$229.9515% OFF

Any Service or Repair. Install front or rear disc brake pads /

Inspect rotors / Check & correct master

cylinder fluid level. Does not include R

Models.

Plus tax, if applicable. No cash value. Must present coupon atPlus tax, if app cable. No cash value. Must present offerattime of

service, Cannot be combined with ary other offer, volvo vehicles only,
timeof service Cannot be combined with any other offer. Volvo

Void where prohibited by law. Exclude s tires and body shop. vehicles only Vo,dwhereprohibited by law,Offer Expires

Maximum discount 5250.00. Offer Expi,es 10/13/26. 10/13/26.

[ili;E&*.d?j] Scan to save We also offerthese conveniences:00 ,offers directly , Shuttle Service? to your . Online Service Booking

MWM/#99 mobile wallet. . Early Drop Off
P#AIJA-2/519?!+ .W-F

GE'1'1'LIA'1,1'
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Maintaining your vehicle's safety is our top priority. That's why it's crucial

to have your tires, brakes, and wlper blades checked at every service.

2 Tire tread depth

We'Il inspect the tread, wear, and condition

of your tires. If necessary, we'Il fit your Volvo

car with tires that meet your vehicle's precise

specifications.

1
N

Brake pad thickness

We'Il help ensure your brakes operate at the

highest level of safety. If maintenance is needed,

.= we'Il use only Volvo Genuine Parts and precision

tools to complete the job.

Wiper blades

We recommend replacing your wiper
? blades every 12 months, or when

streaking occurs, to help ensure clear

vision and a safe ride.

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due forthe following service:

180,000 - MILE MAINTENANCE INTERVAL.

Maintaining your Volvo car with the trusted team at Weston Volvo Cars is an

important step in your safety prep. Our Certified Technicians use only Volvo

Genuine Parts, advanced diagnostics, and precision tools to help provide the

highest level of performance on the road and confidence behind the wheel.
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AU Your next service

It'stime to bring your Volvo car in for maintenance.

We'Il perform a multi-point inspection, check for

software updates, and change the oil,engine air filter,

cabin air filter,and brake fluid. Servicing your vehicle at

the stated interval is critical to its longevity.

Schedule your next service appointment at the touch of a button in your

Volvo Cars app,* visit our website, or give us a call.

Weston Volvo Cars Service Hours:

www.westonvolvocars.com Mon - Fri 7:30 AM - 6:00 PM
Sat 7:30 AM - 2:00 PM
Sun Closed

3650 Weston Rd.

Davie, FL 33331

Service Contact:

Your Weston Volvo Service Team To schedule

service online,

scan here.

* Services available on the Volvo Cars app vary by model and market. Please contact your local Volvo Cars Authorized

Retailer or Volvo Cars Customer Service for more Information about yourcar and market App services available with the

4-year subscription included with new vehicles (MY 18 and newer). Following expiration, new terms and conditions apply.

European specification vehicles shown, Vehicle shown with optional equipment at an additional cost.

@2026 Volvo Car USA LLC. All rights reserved, Printed in USA,
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The quickest wav to book.

Use your Volvo Cars app. Scan the code, or

follow these simple steps
?W-id?,tk,n-?#o-

to book your service using the

Volvo Cars app.'

Open the Volvo Carsapp*

Select the Support/Chat icon

Tap Service

Click Book Service to

.. schedule yourappointment

Don't have the app?
Download it now.

8MMO' 1=11$'.Q'IM'

Own your time with Volvo Courtesy Vehiclesz.2

Volvo Valet: Pickup & Delivery.1
Enjoy a complimentary Courtesy

What would you say if your vehicle Vehicle when servicing your Volvo

could visit the service center at our Service Center. Request a

without you? With Volvo Valet:
Courtesy Vehicle by booking an

Pickup & Delivery, your vehicle
appointment on the Volvo Cars App,

will be serviced while you focus on our website or over the phone. This

on what really matters, then it will premium service allows for your day
be delivered back to you when to continue seamlessly. Experience

service is complete. driving the latest Volvo models with

our fleet of new Courtesy Vehicles.

1. Volvo Valet is only available at participating retailers.

2. Courtesy Vehucles are subject toreta,Ier ava,lab,I,ty and pollc,es. Ava,Iable only at participating retailers.

Service by Volvo Cars

? Digital Customer Lifetime
***ELI Experience Parts & Labor Warranty'

KI> Car Wash 24/7 Complimentary
l[X-J I and Vacuum Volvo Roadside Assistance'

?**

?-<D Alternative <ap Over-The-Air

C? Transportation' 0 Software Updates

d: CE] Volvo Genuine
(* U Parts & Service

$ Alternative Transportation is available at participating Volvo Cars authorized retailers and is subject to retailer availability and terms

and conditions. Charges may apply Customer Lifetime Parts and Labor Warranty excludes consumable parts due to normal wear.

Non-transferable. See retailer for details.
-

Volvo Car USA LLC will cover towing for the first 25 miles to any authorized Volvo retailer in the case of a

mechanical orelectrical breakdown. Volvo Car USA LLC willcovertowinq forthe first 25 miles toan authorized Certified Collision Centef in the case of an

accident. Additional fees may apply beyond the initial 25 miles. lover the-air updates are only available on compatible newer model vehicles'

K1497657 22132 0007021
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EXHIBIT 6

Personalized Volvo/Gunther Service Email - February 16,2026

5 pages follow

Pleaded as contextual and corroborative evidence; not as a separate Challenged Mailer.
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M Gmail Alexander Rusov <a.rusov2020@gmail.com>

Alexander, you're due for an important maintenance interval
1 message

Gunther Volvo Cars Coconut Creek <from@volvo.email-dealer.com> Mon, Feb 16, 2026 at 5:19 PM
Reply-To: "noreply@volvo.email-dealer.com" <noreply-HP2v610000019(6889154fa850ef369ff04b6c095@volvo.email-
dealer.com>

To: a.rusov2020@gmail.com

Irc l

WGIMM,M-IO] Ill:-lll:im:4

'il?1.] ..J

W

We're here to help

SERVICE REMINDER: Your Volvo XC90 may be due for the following

service:

160,000 MILE INTERVAL SERVICE.

Maintaining your Volvo car with the trusted team at Gunther Volvo Cars

Coconut Creek is an important step in your safety prep. Our Certified

Technicians use only Volvo Genuine Parts, advanced diagnostics,and

precision tools to help provide the highest level of performance on the road

and confidence behind the wheel. Come in soon for our premium

maintenance and care.
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SCHEDULE SERVICE

AJ Your next service

It'stime to bring your Volvo car in for maintenance. We'11 perform a

multi-pointinspection,check for software updates, and change the oil,

engine air filter,cabin air filter,and brake fluid. Servicing your vehicle at

the stated interval is critical to its longevity.

SERVICE BY VOLVO

10% OI- I-
Designed to help you worry less and enjoy more. Get savings on any

Service or Maintenance.

SCHEDULE SERVICE

Offer expires 04/17/2026. See Detailsl

ALIGNMENT SPECIAL WITH THE PURCHASE OF FOUR ELIGIBLE
TIRES

COMPLIM-NIARY
4-Wheel alignment / Inspect suspension / Check tire pressure

(includingspare) / Inspect brakes / Inspect tires / Road test.

SCHEDULE SERVICE

Save offers to

your mobile wallet. ? ....
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Maintaining your vehicle's safety is our top priority.That's why it's

crucial to have your tires, brakes, and wiper blades checked at every

service.

r .-

...,

1 *
*r.

Tire Tread Depth Brake Pad Thickness Wiper Blades

We'Il inspect the tread, We'Il help ensure your We recommend replacing

wear, and condition of brakes operate at the your wiper blades every

your tires. Ifnecessary, highest level of safety.If 12 months, or when

we'11 fityour Volvo car maintenance is needed, streaking occurs, to help

with tires that meet your we'11 use only Volvo ensure clear vision and a

vehicle's precise Genuine Parts and safe ride.

specifications. precision tools to

complete the job.

SCHEDULE SERVICE

A quick route to expert care

Through a few taps in your Volvo Cars app, you can quickly book your

next service appointment. Get started below.

, Open the Volvo Cars app
, Select the Support/Chat icon

, Tap Service

, Click Book Service

LEARN MORE >
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Service is part
.6 - .

: of staying safe.V id/1
Our Certified Technicians use

only Volvo Genuine Parts,

precision tools, and advanced

diagnostics to maintain your
,

1' Volvo car. This helps preserve the
1

originalsafety and integrityof

ib.
your vehicle.

y

...,

Volvo Car Ownership Benefits

? Service scheduling righton your phone via the Volvo Cars app*
? 24/7 Complimentary Volvo Roadside Assistance***

. Volvo Authorized Service Centers, which give you access to:

- Certified Technicians and their engineering & support ecosystem
- Advanced diagnostic equipment, Volvo specialsystems, tools, and

processes.

- Volvo Genuine Parts & Volvo Genuine Tires

***? Customer Lifetime Parts & Labor Warranty on replacement parts*
? Access to Volvo Certified Collision Centers

LEARN MORE >

Gunther Volvo Cars Coconut Creek
4350 N State Road 7

Coconut Creek, FL 33073-3817
Ph: 954-580-2720

www.gunthervolvocars.net

Service Hours:
Mon - Fri 7:30 AM - 6:00 PM

Sat 8:00 AM - 5:00 PM
Sun Closed

View this email in your browser.

We also offer these conveniences:

Early Drop Off 1Online Service Booking 1Shuttle Service 1Wi-Fi

1. Coupon not valid with any other offers. Must present coupon at time of purchase. Limit

one coupon per person. Coupon does not apply to prior purchase. Offer restrictions may
apply. Void where prohibited by law. Maximum discount of $250.00. Offer expires
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04/17/2026.

*
Services available on the Volvo Cars app vary by model and market. Please contact your

local Volvo Cars Authorized Retailer or Volvo Cars Customer Service for more information

about your car and market. App services available with the 4-year subscription included

with new vehicles (MY 18 and newer). Following expiration,new terms and
conditions apply.

**
Volvo Car USA LLC will cover the first 25 miles to any authorized Volvo retailer in the

case of a mechanical or electrical breakdown. Volvo Car USA LLC will cover the first 25
miles to an authorized Certified Collision Center in the case of an accident. There will be
an overage fee for mileage beyond the initial 25 miles unless the customer has Volvo

Roadside Assistance Plus.

*-*
Excludes consumable parts due to normal wear. See retailer for details.

Non-transferable.

European specificationvehicles shown. Vehicle shown with optional equipment at an
additional cost.

This is an email advertisement. You are subscribed to receive emails

at a.rusov2020@gmail.com.
If you prefer not to receive marketing emails from Gunther Volvo Cars Coconut Creek, go

here to unsubscribe.

Please do not reply to this email since we are unable to respond to your message at this

address. For additional help or information, please contact Gunther Volvo Cars Coconut
Creek directly.

This email was sent by:
Volvo Program Headquarters

1240 North Avenue
West Chicago, IL 60185 USA

@2026 Volvo Car USA LLC. All rights reserved.
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